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Traditional media is no longer
monopolist of news



Donald Trump Aleksej Navalnyj



Andrius Tapinas



Youtube hires fact 
checkers

New normal
in online media

Influencers era -
patreon financing, 
podcasts

Trolls and
Elfs



LIFE IN MY 
INFORMATION BUBBLE

ALONE 
TOGETHER



Baltics social media overview 2020 (International, active monthly users)
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Source: Havas / SOMA internal data.
Active monthly users (16-74).
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LT most engaging
influencers

• Jurga Baltrukonytė 50k
• Dovilė Filmanavičiūtė 41k
• Liudvikas Andriulis 36k
• Orijus Gasanovas 35k

• Karolina Meschino 331k
• Mantas Katleris 277k
• Agnė Jagelavičiūtė 276k
• Naglis Bierancas 273k

• Stimomedia 150k
• Paul demiko 133k
• AntanasJ 112k
• Mantas Bartuševičius 96k

Source: Influenceriai.lt

• 351k

• 573k

• 619k

News portals‘ followers in
:



Ruining personal brand in 1 minute



Trolls appear closer than we expect



FACEBOOK
@SEB.LIETUVOJE



Financial literacy tips 

News and offers

Relevant (seasonal) information

Customer support, issue resolution

Why we’re @FB ? 



Contact center dedicated 
people, trained by MarCom

+ RoboChat launch in 2020

MarCom Crisis management  group

Team



Commitment to reply not
later than

1 day

Contact via phone, resolve
an issue, report on public

wall (if resolved)

Public comments and tags
are top priority

No of total replied messages tripled since 2018 
2018 – 3,3 k; 2019 – 7 k; 2020 – 6,5 k in 6 months.

• Only 8 persons blocked since launching FB on 2013, due to breaching communication rules



Public claiming is a new normal



..so is public appreciation



Sometimes we‘re unable to change perceptions



..but in most cases human approach pays off



INSTAGRAM
@SEB.LIETUVOJE



Task

To build community of millenials who would consider and
appreciate SEB brand

TA: 16-24 years

USP:
Unique Financial Literacy content platform, empowering
young people to manage their personal finances.

What is excluded

Customer service
(Stays @ Facebook)

Advertising 

Content that clashes with SEB brand or

shocks old generation

Why Insta



Carefully select moderators. Then fully TRUST them. 



Talk what matters to audience



PASSWORD AWARD: image campaign of the Year (2019)



Social media buzz is a 
minute away from media
attention

Avoid discussing
competitors, fighting trolls

Speak like human, be kind

If tagged, fast reaction is
needed

Never erase content,
event if mistake is done

Always rely on intuition,  
be AUTHENTIC



To the people that 
complain that fast food 
looks better in 
advertisements than it 
does in reality…

Look at your profile picture 
then look in the mirror.


